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Deadlire Media are proud to be carbon neutral!

If you get your website designed, developed
even hosted with us feel good in the fact that yot
will not be contributing any carbon emissions intt
the atmosphere.

To find out more, visit ouwebsite
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1.1 welsite development
the back end

The websées we design and develop help the organisations we work eagtmmunicate more
efficiently, effectively and profitably . There are multiple benefits of a strategic, welksigned and
up-to-date website:

9 Communicating your products and serviasgg a medim that statistics show most people
prefer to use when researching;

9 Building and reinforcing your branand commercial advantage;

1 Measuring the success your web strategy using statistics and metrics.

As part of theinterfacedesign phase, a web bed concept development aréasetup and
nominatedstaff issued with access. This area provides a secure environment for the project to
developand can be viewed byou at any time. Links to dlconcept designsincluding feedback from
you and design note fromusare recordedas well adinks to project related files

In addition to the usual website features, consider these additional enhancements and
how they may make a vi# to your company/organisation website more exciting. We

have had experience in developing all of these features. For more information on specific features
and some examples, pleasentact us

Content Management System (CMS)

Animaton/Flash

Tiered CMS permissions

enewsletter

Secure client areand/or document store

Google maps

Product database/Shopping cart including credit card payment gateway
Site security (128 bit SSL)

Connectivity with database server

Flash game

Photo bl@/d ynamic photo gallery

Footy tipping

Mobile phone integration

Online forms

News articles & RSS feeds

Events calendamegistration and online RSVP's

3D modelling

Priority 1, 2 & 3 Accessibility Standards (Téxérsion website)
Intranet development

Video integration
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1.2 content management
keeping it all upto-date

We are very experienced at developingtom Content Management System’s for our
clients.

Maintaining the content of your website is critical to its success, but it doesn't just stop
there. Our Content Management System’s include enhanced features such as online shops,
event registrations, report generation, enewsletters with subscribe and unsubscribe
features, user management, and statistics to name a few.

Your Content Managent Systerwill be custom built, so it includes only the features you
need and can be added to over time.Mill be secure and webased so no special software

is required. We will train you and provide a Manual as well as ongoing technical support and
maintenance

if required.

To experience just how easy our Content Management System is to use, we have-spt
a demonstration site. Please contact us for access permissions.
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1.3 websites we have done

Here is a list of someecentwebsites we havcompleted Please visit our websitefor more detail

on each of these projects ad our full portfolio .

2 2 Community CPS Australia

" Share the difference
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DEFENCE RESERVES SUPPORT

One of the largest projects we hapeoduced

the Defence Reserves Support (DRS) wehaite

a modern yet corporate desigihe website
includes a range of interactive functions
including a comprehensive Content Management
System, DEFNAM video navigation feature

that explains the functionality of ech section,

a secure area for staff to order stationery and at
text only version of the website fulfilling WC3
compliance requirements

COMMUNMWMCPS

We have been working WitCommunity CPS
Australia (previously known as CPS Credit Union
SA) for approximately 8 years now.

Key components of the CommiynCPS website
include loan application forms, a members
only area that incorporates an AFL footy
tipping competition and may other
interactive features.

DUNCAN CHESSELL EXPEDITIONS

This is a dream project fars Duncan Chessell
wanted edgey navigation and look and feel,
extensive content managemigmnd integrated
e-business features. Trip leaders and guides can
login to administrate their tour groups. It is the
complete adventurersvebsite- users can find
trips based on activity and/or experience and
then book these trips, allowing them to
compete details online, book extras, and
complete all the necessary forms in a secure
area. The site also features ‘live” dispatch/blog
for current and previous trips.
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ASC

ASC

WELLOME T0 aSC —~ The AS@ebsite was redeveloped to:

. Communicate, reinforce and enhance ASC's standing as
a major corporate entity and leading player ihe
Australia defence industnBetter reflect the
organisation’s brand and goals and objectivesppeal
to job seekers: locallyinterstate and overseas; and
allow for easy “in-house” administration by the

ASC Communications team via a Content
Management System.

Trwo, miswrone bt i 2ot m e P il d

THE CANCER COUNCIL OF SA

A featue rich websitewhichincludes a searchable
document library, an online shop, event registration
forms, and a job vacancies section to name a few.

The Council regards theeb as so important to its
overall communications and marketing operations that
a full-time team member is tasked with its
maintenance, ongoing review and development.

PAPERPAK

ThePaperPakproject was a very ollaborative effort,
with PapefPak® advertising agency providing well
developed initial concept interface desigfi®m which
produced dunctioning website.

The site features a custom buibntent Management
Systemwhichdrives theonline slop, trade fairs and
brochures sectiondn addition to maintaining
content, PaperPak staff can generate detailed
customer and sales reports via the Content
Management System.
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TQCS INTERNATIONAL

Thiswebsiteis one of the most sophisticated inur
portfolio. A relatively simple publicly facing

front-end masks a very powerfulisiness tool.

The website provides all of the usual communications
functions via company, product and service
information. More importantly, the secure client

area provides online certification tools, and the

actual quality certificates for TQ@SInternational

client base.

TWO HANDS WINES

Two Hands Wines approached us in-2008 to take
over their hosting, maintenance and support and
perform some site up grades including simplifying
online cellar door sales and adding a winelel
feature for international customers. We have fulfilled
this role with great enthusiasm, as building a
long-term relationship with dynamic companies like
Two Hands Wines is exactly what we thrive on.

PRESCOTT SECURITIES

Thisis a comprehensive website that reflects the
sophistication and standing of both th@rescott
Securitiesand their clients. With too many features
to name them all, the site includes detailed product
and service information along with education event
registration and management. A feature rich secure
client area facilitates a range of service
provider/client interactions suchslive investment
portfolio valuations and reporting.
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THE OFFICE FOR PROBLEM GAMBLING

http://www.problemgambling.sa.gov.au

After preparing a response to a Request for Tender in
the newspaper tae-develop the Office of Problem
Gambling website along with several other strong
contenders, Deadline was selected for the project.
With regular meetings to discuss creative, design,
functionality and content, this project progressed
very smoothly and e&cstage was completed ahead
of schedule. Key features of the new website include
Creative and interface design, design features to
attract and help the target audience being all types
of people, interactive calculators regional SA map to
locate help, onlire library, multilingual content,
customised Content Management System

QUIT SA

http://www.quitsa.org.au

Quit SA came to Deadline requiring a redesign of
their website in a short period of time...4 weeks in
fact! Not only did we do a redesign and
redevelopment, we transferred and formatted all data
from their old site. The new Quit SA website

includes a Training Area, Online Resource ordering
functionality, a Resources library, a news archive
area, a customisedoBtent Management System and
much much more.

DETPAK

http://www.detpak.com.au

Deadline Media have been Detpak's web developers
for five years, and as such have a thorough
understanding of the company's productdc

branding. This latest version of the website
incorporates a complex Content Management System
allowing for regular updates thouse as well as a

cup and currency calculator. The most important
aspect of the Detpak website is showcasing their
productsin a clear and consistent manner which has
been achieved through template design. Finding the
right product can also be a challenge, and simple
drop-down menus categorised into either 'l need my
products for my..." or 'l want to package...' make it
easy fo users to get to the information they need.
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1.4 graphic designr-

the front end

Wecan help you use print materials toonnect to your current and potential customers or the
community in general.

Whether you need a complete brand overhaul and ekiterstyle guide or just a on®ff promotional
piece, we have thexperience and creativityto ensure your project's success.

Many of our graphic design for print clients are also website development clients, which ensures
complete brand consistency. It islso more efficient for our clierd to use our services for all of their
communication needs as we already have a thorough understanding of their business and target
market.

We haveestablished relationships withrmters large and smallhich ensures te best quality
service.
If you need photography or copywriting we can also organise that for gewvell

DEFENCE RESERVES
SUPPORT

—_—

DEFENCE RESERVES SUPPORT
CORPORATF GOIF DAY
e aebiretn b Ry Productswe have designetbr this

client include: Style Guide,
; banners, displays, promotional
would an sg%@ebpme‘“ . % products, invitations, statiowry,

ional )
';;’r(\i?;:ake your day? i1, Ap v — brochures, handbooks, presentation

folders, Christmas cards,

newsletters, wine labels and much
more.

':,q',_,-,,uu,-; the new PN — ‘ Todownload andiew some of
these printed materialspleasevisit

the DRS websitashichwe also
produced
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LOSMIA

ARROMORE WINES

Arranmore is a boutique Adelaide
Hills winery. Deadline were
approached by them toesign a
new brochure. Arranmore supplied
some great photography of their
winery and wanted a brochure that
reflects their excellent wines.

A glossy, full colour brochure was
produced to introduce the new
‘Arranmore Cellar Door to the
public. This will besent to tourism
outlets to include in their
promotional wall stands.

KOSMEA AUSTRALIA

Ourrelationship with Kosmea
began with the design of some
small sample product sachets,
and evoled into package design,
training manuals, promotional
displays and order forms. This is
due to our delivery of creative
work which still adheres to their
existing branding, knowledge of
the product

and the marketplace, and fast
turnaround time.

THE 8LVATION ARMY

The Salvation Army approached us
to provide design and print
management assistance for their
corporate giving initiative. The
outcome of the project is a range
of brochures that clearly
communicate each of the
Salvation Arm§ care initiatives
and succinctly outline the benefits
to companies that are looking to
have a real impact on the
betterment of the lives of those
less fortunate in our society.
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1.5 hosting -

‘the internet is in heré

We providgoremium level secure hosting to thmajority of our clients. Whilst this is not imperative
and we can develop for websites hosted elsewhiosting by us isnormally preferred by our clients
because the process of developing and installing the bact componentésuch asa @ntent
Managemat System and website statisti¢sare quicker and therefore more cost effective to achieve.
The majority of our clients use us to handle their whbsting for this reason.

Ourcommercial grade web hosting environment is baekpdffsite daily and maintaied by a

dedicated Systems Administrator. Internode Systems provide our 100 megabit optic fibre connection
to the Internet Backbone and connection redundancy via multiple ADSL2+ conneddansighly
developed internal operational systems and processegeared towards minimal downtime and
maximum business continuity during inevitable unforséeternet and hardware failure events.

Examples of our hosting clients include
1 Community CPS Australimww.commnitycps.com.au
1 Defence Reserv&ipport- www.defencereserves.com
9 Total Quality Certification Services Internatiorakww.tqcsi.com

Our development tools and hosting\eronment includs Microsoft Windows 2003, 2007 and 2008
Advanced Servers running:

The .NET 2.0 Framework (.html, .aspx and .xml)

Internet Information Server with SMTP and Index Server for site searching

SQL 2005 and 2008 database(s)

CSS and/or JavaScrifair style sheet and navigation interactivity

Flash animations for banner ads and/or page headers if required

= =4 =4 =4 =4

All websites developed and hosted byuse these technologies as standard, along with 128 bit SSL
encryption of sensitive data and other industsyandard technologies such as 3rd party secure
payment gateways, if and when required.

Design, content collation and testing work are carried out on Windows XP Pro, Windows Vista and
Apple OSX workstations using the following tools:

Adobe Photoshop, lllstrator, Dreamweaver, Flash and Premiere

Microsoft Visual Studio.NET

Microsoft Office & Internet Explorer (Mac and Windows)

Firefox (Mac and Windows)

Mozilla Safari (Mac)

Google Chrome (Windows)

=A =8 =8 -8 -8 -4

If you have any queries or concerns about our hosting andlevelopment environment, please do
not hesitate to contact us.
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1.6 special projects
therés more to us than meets the eye

The community is increasingly embracing new ways to communicate and consume media. New media
such as CIRom, DVD and even mohileessaging are key areas to consider when communicating with
your current and potential customers.

e v NEXY INTERACTIVE MAP
A olhas Garve momem s s
Ester your street here v Shlect Subwb v Go
=-\ :_j_( PHOTOS & VK0S
% W o The Northern Expressway Project Team
Lay e m TMSFICINFD . . .
‘*“( ; E23 ovncanm contractedusto assist with the creation and
.. I ’M...u‘{M i E WITHOANGES / BROSES hosting of an interactive map that would
v \ g "
B o oo show the proposed new route of the
> Pt expresswagnd provide informabn about
eseste drentrae the building works and effect on the local
o nep W enpiae
[onser e community. The NEXY interactive map uses
! ‘.:2-‘.1.. - H ~
i« e ] Google Maps technologyd includes fly
e Fom T over videos, traffic info and a range of other
features

x MONSTER ENERGY GAME

T

Promoting Bickfor@ new energy drink, the
website atwww.monsterenergy.com.au
features some obur most creative and

. edgey recent work including d&sh driven
mini-game and a section for user generated
content in the form ofa photo-blog.
Targeted afiGeneration & and with real

user interactivity, this is a trueWeb 2.0
application.

1T
oy
1

&amve instrustions
—
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FIELDERS FOOTY TINPI

We have been handling the footy tipping
website for Fielders for 5 years and have
watched participant numbers continue to
grow. For the Fielders marketing team, the
website is a key communications channel
and it drivescustomer loyalty, along with
traffic, to their main website.Both AFL and
NRL codes are available to tippers.

COMMUNITY CPS AND UNITED
COMMUNITY CREDIT UNIONS

This was a complete interface overhaul and
re-structure of the Community CPS website
and a ground up construatn of a new
website for the merged entity United
Community Credit Union.
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2.1 missionand vision

We have developed olfission and Vision statemernighey sum us up well.

OurMission
Create communication and commerce tools for our clients using the web and printed materials.

OurVision

A vibrant, ethical, customer focused and professional service provider with a large, diverse and
growing client kase that builds relationships and exceeds expectations. Our team are encouraged and
supported to develop their career in a friendly and respectful environment using the latest
technology.

2.2 company-
more than meets the eye

We havébeen operating sioe March 1996 in the fields of website development and graphic
designbased in Adelaide, South Australia. We weathered the storm of the "dot com boom and bust
cycle" in 2000 and 2001 through careful management and a commitment to our client's needs. In
fact, we have now grown to having eleven staff, split into three divisions: design, programming and
business management.

The name of our business is an exact statement of our commitment to delivering to your requirements
on time, every time. The strength afur brand and our credibility is vitally important to us, so we

never pay'lip servicé€ to agreed dates for project deliverablésle only agree to timelines we can

meet.

The budgets we work to are based on a tried, tested and documented estimation precéd long
as the scope of work for a project does not change significantly during

the design and production stagebudgets are met without issuéVealso
. have a solid internet strategy and planning process.

a8
We area member of theAustralian Interactive Media Industry Association
(AIMIA) and our Managing Director, Sean Heylen, is the cur@rdiman of
the SA Committe€lhis helps us stay up to date with industry developments, events and awards, and
ensures we remainiline with industry standards and best practice.
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2.3 why use u3

You need it done right the first timeHere aresomemore reasons:

1.

OURLEGAL®REIN ORDER

Our projects are generally governeddservice contract or “Terms ofEngagemerit
agreements published atvww.deadline.net.au/toe.pdfThis agreemenincludes thefinal
project specification documerdand payment termsand in our experience offers security and
professionalism for all involved partiel there are particular issues that you wish to
discuss further, or you have a supplier agreement you would prefeseépwe are happy to
negotiate this.

IT'S GOOD FOR THE ENVIRONMENT

Wepay an annual fee to Carbon Planet to offset our carbon dioxide (CO2) emissions. This
includes your project, so you can be safe in the knowledge that your website is not
contributing to the degradation of the environment. Carbon Planet is a global carbon
management company whose mission is to enable every individual and business on the
planet to manage their contribution to the defining issue of our age, global warming.

Carbon Planet is oegnised internationally as a transparent and credible industry leader
whose basdine audits adhere to both the World Council for Sustainable Business
Developmerd GHG Protocol Corporate Accounting and Reporting Standard, harmonised with
ISO 140641 andthe Australian Energy Audits Standard AS/NZ 3598:2000.

COMMITMENT TO OUR CLIENTS

Through our consultative approach, we gaixcellent knowledge of the businesses we work
with. Thisunderstandingf your business and customers means tatapproachyour

project from the correct angle, leading to a positive outcome for your company.

REAL WORLD EXPERIENCE

The correct approach ttommunicatiorand efficiency issues involved in each project will
be unique, but not altogether dissimilar to that which we havedentaken in the past. This
means that we understand the need to address each of our "isituations individually
and then alter our approach and customize the solution imappropriateway.

EXCELLENT CUSTOMER EXPERIENCE

We provide service with a wieto establishing long term relationships whilst adding value

in the short term. Essentially, we believe in long term strategic partnerships for mutual
benefit. This means that we are willing to go that extra yard to ensure that you are happy,
providing pece of mind that the project will yield your required outcome.

ACCOUNTABILITY

We understand the need for measuring outcomes in a number of tangible ways including the
business case (or the effect on tdme growth and bottom linemprovement) for a prect

and the ways to measure tangible business outcomes. We will help and participate in the
monitoring and appraisal of our performance against the project goals and objectives.
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10.

11.

FOCUSED ON QUALITY

“Quality Za small word with bigmplications. Far from just paying the terffyuality” lip
service, we are committed to continual improvement in our production processes and have
established a documented methodology and procedure for amjeqs. This means that any
work undertaken bysuwill be of excellent quality and any problems encountered during the
production process will be documented and reviewed for future improvement.

CREATIVE PEOPLE

We know that you want us to use our creativitjoweverwe alsounderstand that there are
creative boundaries which should not be crossed and our clients are generally not interested
in their projects becomindart for arts sake or “technology development for fnThis

means that the solution welevelopwill suit your organization and your regrements. We
understand the corporate imperative to portrayertain type of imageZdare we say it:
“conservative and safeOn the other hand, when pushinfpé¢ boundaries is requirede

relish the opportunity

RESOURCEFUL

There are ofterime and budgetary pressures faced in projects of the type we undertake.
We will work efficientlyand as long a day as is necessary to achieve the required result
within our customés specified timeframe and budget, given that the timeframe and budget
is reasonable and agreed to by us.

EXCELLENT BUSINESS UNDERSTANDING

We know yde in this for a reason. It may be simply to improve your customer service, or

it might be to increase profit. Either way, our training and experience has helpegais

an intrinsic understanding of overall business issues and the need for a solid business case
behind anyproject we undertake. This means that you and your company can feel
comfortable about speaking to us on those terms, rather than having to argue about
abstract ideas with an overly creative designer or programmer.

LATEST TECHNOLOGY

Being on top of the laést trends and developments in the areas of business
communications and efficiency technology is of critical importance to us. This means that
we are always well placed to advise on the usefulness (or otherwise) of new technology in
your business to gainammercial advantage and/or communicate more effectively.
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2.4 clients -
without them, we would starve

In terms of the experience of our team, we believe that qurtfolio of work client list and

the testimonialsof our satisfied customers speak for thezhes.Ourclient list spanscorporateand
governmenbodies,business services provideaad financial institutions, large manufacturers
recruitment agenciesducationaland community organisations

Deadline is committed to delivering quality solutioasd investing in long term relationships with
our clients. We believe that understanding our clients' business and unique needs is essential to
providing genuine value in our services.

GOVERNMENT

Defence Reserves Support

VIDA

Australian Youth Ambassadors for
Development (AYAD)

Northern Expressway

Council for the Ageing

Officefor Problem Gambling

NOT FOR PROFITOHARITY

Diabetes SA

Arthritis South Australia

The Cancer Council South Australia
Women Chiefs of Enterprises

Quit SA

PRIVATE ENTERPRISE

FINANCIAL INSTITUTIONS
Community CP

Prescott Securities

Angas Securitiesimited

APl Home Loans

Bank of Queensland

MANUFACTURING

ASC

Kosmea Australia

Papyrus

Detmold Packaging Group
Bickfords- Monster Energy

Rollout Grass

BUILDING INDUSTRY
Hickinbotham Homes

Fieldes Steel Roofing

Zen Home Energy

Complete Fire Solutions
Drew Edwards Developments

Liptak Projects

WINE INDUSTRY
Two Hands Wines
Tarac Technologies

Reservoir Wines

TRAVEL

DCXRDuncan Chessell Expeditions)
Birnie Sanders Hotel Brokers

TIDD Travel

client list

HOSPITALITY
Saldechin

The Chesser Cellar

Salt Wine Bar

Cos Bar and Restaurant

RETAIL
Trims
Kendacraft Jewellery

Gallerie Australis

PROFESSIONAL SERVICES
Gentec Security
MountOsmond Golf Club
Neill & Neill Co

Mind Map Counselling
TQCternational

Jackman & Treloar

Entée Recruitment

Hender Consulting
FreightLink

GEOS Adelaide College of English
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2.5 testimonials-

the truth, the whole truth & nothing but..

All technical issues asidee believe thait is the opinion of our clientsthat counts most, loth to us

as a validation of our profes&snalism and quality of servicand to potential clients considering
choosing us. After all, our clients are the reason for our existence and it is our relationship with them
and their view of us that ultimately determines osuccess or otherwise.

DEFENCE RESERVES SUPPORT

e Prescott Securities

DEPARTMENT OF DEFENCE

“Deadlin& professionalism in relation to contract documentation
has been most impressive. When negotiating Service Level
Agreements for two of the Department of Defence websites, |
always felt comfortable #h Deadline had considered and
understood the Department's needs. Furthermore Deadline always
ensures that their fee structure is fair

and reasonabl@.

Squadron Leader Deanna Nott, Director of Communications

PRESCOTT SECURITIES
“Prescott Securities megworking with Deadline Media back in
2001 starting with a website development project to reflect our
new brand as well as a hosting and statistics package. Website
updates and maintenance have been continuous since then.

Deadline Media continue to pa®ius with anything we request in
relation to our websitewhether it's a complete interface redesign,
minor modifications, extra features, an upgraded content
management system or technical support. Deadline Media are true
to their name- quick to respahto any email or phone calbnd

get the work done on time and within budget.

In an ever changing industry, working with Deadline Media has
made my colleagues and my own work life easier and has resulted
in a very dynamic and always-tapdate online pesence for

Prescott Securiti€s.

Andrew SterzIBusiness Systems Manager

DCXP (DUNCAN CHESSELL EXPEDITIONS)

“Deadline Media: small enough to care, smart enough to get it all
done inhouse, big enough to know what they are doing. | would
encourage anyusiness owner to contact Sean and his team to see
what they can do for your company for all graphic design, web
design and customised database integration with web technologies
and business process improveménts.

Duncan Chessell, Director
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g Community CPS Australia. COAMUNITY CPS CREDIT UNION

Detpak

Government of South Australia

“Thank you for your support!

On behalf of the Board, Management and Staff of Community CPS
Australia Limited, thank you for your support during our merger
process. On March 4 we began a new era in Credit Union history, where
we noved forward with the combined strengths of two highly respected
and successful organisations. During the merger process, Community
CPS Australia has relied on the support of our suppliers and placed
great trust in your organisation. We have been rewavilecénormous
commitment often above and beyond the call of duty. We sincerely
thank you for the efforts you have made, both towards the merger and
the future success of our credit union.

Kevin Benger, Chief Executive Officer

FIELDERS AUSTRALIA

“Wren we developed a Footy Tipping competition website for our
clients in late 2003 and early 2004, Deadline staged the site for us in
a secure area so that we could go through an intensive beta testing
phase. Thanks to the great work of Deadline's peogéedowith our
marketing team, the site is now live, bug free and a big hit with our
customers across Austrdlia.

Scott Phillips, Marketing Department

DETPAK

“The way that Deadline relate to people is one of their key strengths.
They understand thaégular face to face meetings, both one on one
and large team sessions, are the best way to carry out strategic
planning and resolve issues quickly. It is vital to us that we have
access to them at all times and they always respond in a timely
manner’

Darielle Jervis, Marketing

OFFICE FOR PROBLEM GAMBLING

".... Deadline were able to meet tight deadlines, with dig@date 3

days before Christmas 2008, through weekly meetings, daily contact
and always trying to meet often very changing needs and.wants
Deadline appreciate the need for good supgimmt relationship

building to get a job done successfully. The new web site went live on
schedule, and within budget, which were very important to us. We have
received very positive feedback on the newsitelwhich is all the

proof we need that the job was well done! Special thanks to Louise and
the team for all their hard work."

Maria Gerace, Senior Project Officer, Communications & Community
Education
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2.6 planning process
yes, we do have a ched#tl and clipboard

Process what to expect and your involvement

Strategic planningand careful scopingare the keys to a successful project outcome. By consulting
with you to clarify and documentyour requirements and then incorporate them inte@hesie
project plan we will make sure that we deliver to your requirements iprafessionabndrisk free
manner

Our approach therefore is to first work with you to understand how your project integrates with your
marketing plan and existing business strgtes. If more detailed analysis and scoping work is

required for the project to proceed and succeed, we will condustrategic planning sessiofor

which we issue a formal Agenda and take Minutes. This forms the basis for the Project Specification
documat which includesdetailed project description, timeframesd of course, eudget

Below is an abbreviated outline of the production process we use:

Production
) Design
Lo r'|5|ulta_t||:|r'| Programmming
2 planning T )
Start Up uessecy Tes.l_:|.ng Ga live FI:I|.|!3'-.-?.-i L

Throughout the process outlined aboy®pgress reportwill be provided on a regular basisace to
facemeetingswill be used in conjunction with email and telephone correspondence.

We would like to begin working with you immediatelyets setup a meetingto listen to your
requrements and discuss how we can best help you.....
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2.7 staff -

it’s hard to get good people these days,
but ours are great

People are our greatest ass@urstaff arehighly qualified, creative and professionatith
enthusiasm and a desire to contially learn and grow. The various strengths within the team bring a
new perspective to each project, resulting firesh solutions and original communication tools

The Directors of Deadline Media are Sean Heylen and Kate Pavlovs. Whilst they bothtbeersee
companis day to day operations, they also have v&hands off roles.

SEAN HEYLEN

Position: Director

Role: Project management and planning, strategy consulting, administration
Commets: Sean oversees the day to day management and administration of
the business and handles the majority of client liaison and high level project
management. Among othépro-bond’ activities, he currently serves the
Australian Interactive Media Industry #aciation as Vice President of the
South Australian chapter.

KATE PAVLOVS

Position: Director

Role: Marketing, Human Resour&nagement, Strategic Planning
CommentsKate oversees theay to day production operations within the
studio. She was a finalist in the 2002 Telstra Businesswomen's awards and
member ofWomen Chiefs of Enterprises International.

LOUISE ZACHARIA

Position: Project Manager

Role: Project management and planning, strategy consulting and marketing
Comments:Louise has many years of experience working in advertising,
marketing, PR and communications. Louise is a fipeople persopwhich

is why $e loves her role looking after Deadli@eclients projects. She
believes great communication skills are the true key to being a successful
project manager.



http://www.deadline.net.au/
mailto:sean@deadline.net.au
mailto:kate@deadline.net.au
mailto:louise@deadline.net.au

JAMIE DOLLARD

Position: Senior Web Designer

Role: Graphic design, website dgsi, development and maintenance
Comments:Jamie is a young and energetic web designer who assists
Deadline's clients with website front end design, illustration and some of
traditional graphic desig for paper based marketing materials.

NADIA MORETT!

Position: Junior Designer

Role: Graphic and website desigsupport to Senior designers, marketing
co-ordinator and some basic pr@emanagement duties.
Comments:Whilst Nadia key role is website and graphic design worshe
is alsoheavily involved in the marketing of Deadline Media. Nadia also
provides much needed support to the design and administration team.

VANESSA DELBRIDGE

Position: Senior Graphic Designer

Role: Graphicand website design

Comments:Vanessa creates print based design for Deadlicleents and
sharpens her website design skills on aigty of projects. She comes from

a varied background in multimedia, graphic design and lecturing. Vanessa
is creative in all areas of her life and brings an enthusiastic approach to
her role

at Deadline.

TIMO BISHOR

Position: Senior Web Developer

Role: Website development, database design, content managesystém
development and support

Comments:Timo is experienced in all areas of web and database
development carried out by Deadlinedahas particular expertise in the
more technical and programming aspects of our work. Namely, web and
mail server administration and security, Visual Basic, SQL Server and
ASP.NET programming.
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KETUT GUNASKA

Position: Web Developer

Role: Website development, database design, technicppsut & systems
administration.

Comments:KKetut graduated from the Mawson Lakes Campus of UniSA in
2005 and holds a degree in IT with a majorBfcommerce. Ketut has
knowledge and experience with Flash, HTML, XML, SQL, C#&/R, Ja
Javascript programming.

TIMOTHY HELDNA

Position: Web Developer

Role: Website developmentathbase design, technical support and
systems administten.

Comments:Timothy holds a diploma in IT in software development.
Tim has knowledge and experience with Visual Basic, Java, C++ SQ
and HTML. Tim also has interests in game development.

AMARPRET SINGH

Position: Web Developer

Role: Website development, database design, technical support and
systems administration.

Comments:Amarpreet's skills are website programming,
documentation, implementation, maintenance and troubleshooting
with his main area as expertise being Visual C# .Net programming.
He is also experienced in website hosting including remote
installations, and database management.

ROCHELLE SANTARdShelle@deadline.net.au

Position: Office Administration

Role: Accounts, Policy & Procedures, Reporting, Management
support and general office duties.

Comments:Rochelle's qualifications include Certified Pabli
Accountant (CPA) Philippines, Master of Business Administration
and Bachelor of Science in Accountancy.
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3.1 currentedition -
it's our 13" birthday

We developedour first website in 1996 which is a lifetime ago in internet years. Things have
certainly changed a lot since then (designing in raw HTML is one "fond" memory) for both our
business and the industry in general. I'm particularly proud to say that we haweesclients that
have been with us since the early days and would like to take this opportunity to thank them for their
fantastic support.

Turning 13- can be unlucky for some. Thankfully we've never relied on Mdkat have we relied on
for continued success?

it’s our birthday but we want to send you the present.

Do you know someone looking for an experienced website development companyfeymight want to

talk to us. Simply go tchttp://www.deadline.net.au/referrabind forward some information to them. If your
referral contacts us, we will send you a present and they will receive a special introductory discount of $13
off our hourly rate.

Youcould call that lucky.

As well as party planning for our birthday, we have been hard at work providing Search Engine
Optimisation (SEO) work on many of our client's websites with great success. | will go into more
information about this in our next enewstter, but if you wish to get cracking giving your site the best
chance at top google search results, please conean

Wishing you a Happy Easter,
Kate
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